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International Business.
A born global firm is a corporation that from inception seeks to derive a promising competitive advantage by the use of resources as well as the sales outputs in cross borders. In the current world, multiple businesses have gone global. However, that does not necessarily imply that they started from the global perspective. Arguably, born global firms have unique features which often distinguish them from international organizations (Cuervo-Cazurra & Ramamurti, 2017). The main feature of born global firms is that they often target to serve many countries within their first years after inception.
Moreover, born global firms are both flexible and responsive to help and serve domestic as well as foreign customers with growing equality and improved performance. Another key feature of born global firms is that they have innovative culture as well as knowledge which is based on organizational capabilities. Majority of them try to reach customers around the world solely through the internet.
There are many drivers of globalization that have allowed born global firms to internationalize at their founding. As evident, advancement in technology has played a core role in facilitating globalization. As argued, technological improvement in the section of transportation, as well as communication, has boosted globalization (Gerschewski, Rose, & Lindsay, 2015). Another driver for globalization is telecommunication and growth of the internet. Development of the internet has increased availability as well as access to information, entertainment, business, and awareness. Through the internet, the born global firms such as Instagram, Facebook, and WhatsApp have been able to reach out their customer while allowing them to access any information they want within a single click. 
Another factor is the reduced cost of infrastructure (Gerschewski et al., 2015). Reduced cost of communication and infrastructure has facilitated ease in the exchange of information across borders. Reduced transport has also facilitated technology transfer from one continent to another. Also, the existence of the global economy has facilitated a market opportunity for common customer needs as well as optimum utilization of resources across global channels (Naz & Ahmad, 2018). 
Young companies can benefit from entering the international market by accessing better business environment since companies tend to operate without worrying about paperwork. Going global facilitates increased commercialization. Small businesses can gain more business recognition and hence promoting brand image (Naz & Ahmad, 2018). It also enhances the rejuvenation of firms. Young companies can also enjoy government incentives by attracting more foreign investors and businesses to the country. Finally, young businesses gain an advantage of opening up untapped markets by launching their products in places where the other competing firm cannot reach.
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